


THE CONTENT VMIARKETING FUNNEL
5-Stage Planning template
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Overall Goal / Quarter Focus:
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Stage-by-stage detail

Content KPI's & Content Ideas
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Now go build your
own Content
Narketing Funnel!

In case you’re still unsure what
to do and need some help, no
worries.

C-Mimmi-O website C-Mimmi-O YouTube
C-Mimmi-O LinkedIn C-Mimmi-O Facebook

C-Mimmi-O Instagram C-Mimmi-O tumblr



